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Introduction

In this assignment, you will explore the significance of social media in contemporary marketing campaigns. You
will research the current social media landscape, analyze a well-known brand's social media strategy, and reflect
on the role of social media in modern marketing.



Activity 1: Social Media Platform Analysis

Task: Create a comparative table or infographic highlighting the key features, advantages, and
disadvantages of major social media platforms (Facebook, Instagram, Twitter, TikTok, and LinkedIn).

Guidance: Consider factors such as user demographics, content types supported, advertising options, and
engagement metrics.

Questions:

1. What are the unique features of each social media platform?
2. How do businesses use each platform for marketing?
3. What are the advantages and disadvantages of each platform?



Activity 2: Case Study - Social Media Marketing Strategy

Task: Select a brand and analyze its social media marketing strategy. Document the types of content
posted, engagement strategies, and any social media advertising campaigns.

Guidance: Use social media analytics tools or publicly available data to assess the effectiveness of the
strategy. Consider metrics such as follower growth, engagement rates, and conversion rates.

Questions:

1. What types of content does the brand post on social media?
2. How does the brand engage with its followers?
3. What social media advertising campaigns has the brand run?



Activity 3: Reflective Journaling

Task: Maintain a reflective journal throughout the assignment. Record observations, questions, and
insights related to the role of social media in marketing.

Guidance: Reflect on how social media marketing strategies align with or diverge from traditional
marketing approaches. Consider ethical implications, such as privacy concerns and the impact of social
media on consumer behavior.

Questions:

1. How does social media contribute to the success of marketing campaigns?
2. What challenges do businesses face when using social media for marketing?
3. What are the ethical considerations of social media marketing?



Activity 4: Designing a Social Media Campaign

Task: Imagine you are a marketing manager for a new product launch. Design a comprehensive social
media marketing campaign, including content strategy, engagement plan, and advertising budget
allocation.

Guidance: Consider the target audience, unique selling points of the product, and how to measure
campaign success.

Questions:

1. What is the target audience for the product?
2. What types of content will you post on social media?
3. How will you engage with followers and allocate the advertising budget?



Activity 5: Social Media Ethics Debate

Task: Research and prepare arguments for or against the statement: "Social media companies have a
responsibility to regulate advertising content to protect consumers."

Guidance: Consider legal, ethical, and business perspectives. Prepare to discuss your stance in a class
debate or submit a written argument.

Questions:

1. What are the arguments for regulating advertising content on social media?
2. What are the arguments against regulating advertising content on social media?
3. How do social media companies balance free speech with consumer protection?



Conclusion

In this assignment, you have explored the significance of social media in contemporary marketing campaigns.
You have analyzed a brand's social media strategy, reflected on the role of social media in marketing, and
designed a social media campaign. Remember to submit your reflective journal and presentation.

Assessment Criteria

Demonstrate a clear understanding of the role of social media in modern marketing campaigns. Provide a
comprehensive analysis of a chosen brand's social media marketing strategy. Show evidence of critical thinking
and reflection on the effectiveness and ethical considerations of social media marketing. Present findings in a
clear, well-organized manner.



Parent/Guardian Notes

Encourage your child to explore different social media platforms and discuss their observations with you. Assist
your child in finding reputable sources for their research. Help your child plan their time effectively to complete
the assignment within the given timeframe. Offer constructive feedback on their presentation and reflective
journal, focusing on clarity, content, and overall presentation skills.


