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Introduction

Welcome to the Entrepreneurship: Market Research and Data Analysis Techniques Formative Assessment.
This 45-minute assessment is designed to evaluate your understanding of market research, the role of
surveys in gathering data, and the application of data analysis techniques to inform business decisions.

Section 1: Multiple Choice Questions (15 minutes, 20 points)

1. What is the primary purpose of conducting market research?
o A) To identify target audiences
o B) To develop marketing strategies
o () To understand consumer needs and preferences
o D) To analyze competitors
2. Which of the following is a benefit of using surveys in market research?
o A) Reduced cost
o B) Increased accuracy
o C) Ability to reach a large audience
o D) All of the above
3. What is the main advantage of using online surveys in market research?
o A) Increased response rate
o B) Reduced cost
o () Ability to reach a wider audience
o D) Improved data accuracy
4. Which of the following data analysis techniques is used to identify patterns and trends in data?
o A) Regression analysis
o B) Correlation analysis
o C) Time series analysis
o D) All of the above
5. What is the purpose of conducting a competitor analysis in market research?
A) To identify market gaps
B) To understand consumer needs
C) To analyze competitor strengths and weaknesses
D) To develop marketing strategies

o

o O o

Copyright 2024 Planit Teachers. All rights reserved.



Section 2: Short Answer Questions (15 minutes, 30 points)

1. Describe the importance of market research in entrepreneurship. Provide an example of how market
research can inform business decisions. (10 points)

2. Explain how surveys can be used to gather data for market research. Provide an example of a survey
question that could be used to gather data on consumer preferences. (10 points)

3. What are some common data analysis techniques used in business decision-making? Provide an
example of how each technique can be applied in a business context. (10 points)

Section 3: Project-Based Task (15 minutes, 50 points)

Market Research Survey Design

Design a simple survey to gather data on a product or service of your choice. The survey should
include at least 5 questions and demonstrate an understanding of how surveys are used in market
research.

Provide a brief explanation (approximately 100-150 words) of your survey design, including why you
chose certain questions and how the data collected could inform business decisions.
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Survey Questions

1. What is your age range?
o A)13-16
o B)17-20
o C)21-25
o D) 26 and above
2. What is your favorite social media platform?
o A) Facebook
o B) Instagram
o C) Twitter
o D) Other (please specify)
3. How often do you purchase products online?
o A) Daily
o B) Weekly
o C) Monthly
o D) Rarely
4. What factors influence your purchasing decisions?
o A) Price
o B) Quality
o C) Brand reputation
o D) Other (please specify)
5. How likely are you to recommend a product to a friend or family member?
A) Very likely
B) Likely
C) Neutral
D) Unlikely
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Additional Activities

1. Create a graph or chart to display the results of your survey.

2. Write a short report (approximately 200-250 words) on the findings of your survey and how they
could inform business decisions.

3. Design a marketing campaign based on the results of your survey.
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Marking Guide

Multiple Choice Questions: 1 point for each correct answer
Short Answer Questions:

¢ Importance of market research: 5 points for clear statement, 3 points for relevant examples, 2 points
for demonstration of understanding

¢ Use of surveys in market research: 5 points for clear explanation, 3 points for relevant example, 2
points for demonstration of understanding

¢ Data analysis techniques: 5 points for listing at least two techniques, 3 points for explanation of
application, 2 points for demonstration of understanding

Project-Based Task:

e Survey design: 15 points for inclusion of at least 5 relevant questions, 10 points for demonstration of
understanding of survey design principles

e Explanation: 10 points for clear explanation of rationale behind survey questions, 15 points for
demonstration of how data could inform business decisions

Implementation Guidelines

Time Allocation: 45 minutes

Administration Tips: Ensure all students have access to necessary materials (paper, pens, calculators). For
the project-based task, provide students with a blank sheet of paper for designing their survey and a
separate sheet for the written explanation.

Accommodations: For students with special needs, provide extra time or assistive technology as
necessary. For English language learners, offer a bilingual dictionary or provide the assessment questions
in their native language if possible.
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Differentiation Options

For Advanced Learners: Offer more complex scenarios for the project-based task or ask them to design a
survey for a more nuanced research question.

For Struggling Learners: Provide a template for the survey design or offer one-on-one assistance during
the assessment.

Multiple Intelligence Approaches: Incorporate visual aids for spatial intelligence, allow for group work for
interpersonal intelligence, and provide real-world examples for naturalistic intelligence.

Bloom's Taxonomy Alignment

Remembering: Multiple-choice questions

Understanding: Short answer questions

Applying: Project-based task

Analyzing: Short answer questions and project-based task
Evaluating: Project-based task

Creating: Project-based task
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Success Criteria

Demonstrates an understanding of market research and its importance.
Explains the role of surveys in gathering data effectively.
Applies data analysis techniques to inform business decisions.

Designs a survey that reflects understanding of market research principles.

Evidence Collection Methods

Completed multiple-choice question sheet
Short answer question responses

Project-based task submission (survey design and explanation)
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Feedback Opportunities

Immediate feedback on multiple-choice questions can be provided via an answer key.

Constructive feedback on short answer questions and the project-based task should focus on content,
understanding, and application of concepts, with suggestions for improvement.
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Market Research Techniques

Market research involves gathering and analyzing data to understand consumer behavior, preferences, and needs. There are various
techniques used in market research, including surveys, focus groups, interviews, and observations. Each technique has its own
advantages and disadvantages, and the choice of technique depends on the research objectives and the target audience.

Example: Survey Research

Survey research involves collecting data through self-administered questionnaires, interviews, or online surveys. It is a widely used
technique in market research due to its ability to reach a large audience and gather quantitative data. However, survey research can
be limited by response rates, sampling biases, and the quality of the questionnaire.

Reflection

Consider a company that wants to launch a new product. What market research techniques would you recommend to gather
data on consumer preferences and needs? How would you ensure the validity and reliability of the data collected?

Data Analysis Techniques

Data analysis is a critical step in market research, as it involves extracting insights and meaningful patterns from the collected data.
There are various data analysis techniques, including descriptive statistics, inferential statistics, and data visualization. Descriptive
statistics involve summarizing and describing the basic features of the data, while inferential statistics involve making inferences
about the population based on the sample data.

Case Study: Data Visualization

A company collected data on customer purchasing behavior and wanted to visualize the results. They used a bar chart to display the
frequency of purchases by product category and a scatter plot to show the relationship between purchase amount and customer age.
The visualization helped the company identify trends and patterns in the data, which informed their marketing strategy.

Activity: Data Analysis

You are given a dataset containing information on customer demographics and purchasing behavior. Use descriptive statistics
and data visualization techniques to analyze the data and identify trends and patterns. What insights do you gain from the
analysis, and how can you apply them to inform business decisions?

Market Segmentation

Market segmentation involves dividing a larger market into smaller groups of consumers with similar needs, preferences, or
characteristics. The goal of market segmentation is to identify target audiences and tailor marketing strategies to meet their specific
needs. There are various market segmentation strategies, including demographic, geographic, psychographic, and behavioral
segmentation.

Example: Demographic Segmentation _ _
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A company that sells outdoor gear uses demographic segmentation to target consumers based on age, income, and education level.
They create separate marketing campaigns for each segment, using language and imagery that resonates with each group. For
example, they use social media to target younger consumers and print ads to target older consumers.

Reflection
Consider a company that wants to launch a new product. What market segmentation strategy would you recommend, and how

would you tailor the marketing campaign to each segment? What are the potential benefits and limitations of using market
segmentation in this context?

Competitor Analysis



Competitor analysis involves analyzing the strengths, weaknesses, and strategies of competitors in the market. The goal of
competitor analysis is to identify market gaps, opportunities, and threats, and to inform business decisions. There are various
competitor analysis techniques, including SWOT analysis, competitor profiling, and market share analysis.

Case Study: Competitor Profiling

A company that sells coffee used competitor profiling to analyze the strengths and weaknesses of its main competitors. They
identified areas where they could differentiate themselves, such as by offering unique coffee blends and a loyalty program. They also
identified areas where they could improve, such as by expanding their product line and improving customer service.

Activity: Competitor Analysis

You are given a dataset containing information on competitors in the market. Use competitor analysis techniques to identify
strengths, weaknesses, and market gaps. What insights do you gain from the analysis, and how can you apply them to inform
business decisions?

Market Trends and Forecasting

Market trends and forecasting involve analyzing current and past market data to predict future market conditions. The goal of market
trends and forecasting is to identify opportunities and threats, and to inform business decisions. There are various market trends and
forecasting techniques, including time series analysis, regression analysis, and scenario planning.

Example: Time Series Analysis

A company that sells seasonal products uses time series analysis to forecast demand. They analyze historical sales data to identify
patterns and trends, and use this information to inform production and inventory decisions. For example, they may increase
production during peak seasons and decrease production during off-peak seasons.

Reflection

Consider a company that wants to launch a new product. What market trends and forecasting techniques would you recommend,
and how would you use the results to inform business decisions? What are the potential benefits and limitations of using market
trends and forecasting in this context?

International Market Research

International market research involves gathering and analyzing data on foreign markets to inform business decisions. The goal of
international market research is to identify opportunities and threats, and to develop effective marketing strategies for foreign
markets. There are various international market research techniques, including secondary research, primary research, and qualitative
research.

Case Study: International Market Entry

A company that sells software used international market research to inform their decision to enter the Chinese market. They
conducted secondary research to gather data on the market size, growth rate, and competition, and primary research to gather data
on consumer preferences and needs ;Theyalse canducted qualitative tesearch to gather data on cultural and regulatory factors that
may impact their business.

Activity: International Market Research

You are given a dataset containing information on a foreign market. Use international market research techniques to gather and
analyze data, and identify opportunities and threats. What insights do you gain from the analysis, and how can you apply them
to inform business decisions?
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Section 2: Short Answer Questions (15 minutes, 30 points)
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research can inform business decisions. (10 points)

2. Explain how surveys can be used to gather data for market research. Provide an example of a survey
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3. What are some common data analysis techniques used in business decision-making? Provide an
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research.

Provide a brief explanation (approximately 100-150 words) of your survey design, including why you
chose certain questions and how the data collected could inform business decisions.
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